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Food Culture
Part 1
	The digital revolution, coupled with the growing influence of digital media in the world today, has changed people’s food practices and culture. The exchange of food content and information has shaped the American food culture with various digital channels being mainstay platforms for creativity and food expression freedom. These digital channels include food blogs, magazines, influencers, and food television shows. 
Food blogs. 
1. Serious eats. This is a good blog that posts different recipes. This blog takes a different and unique approach with the food content they post. Apart from posting a different and unique recipe. They have a section that grills varieties of foods. 
2. Cookie and Kate. The food blog celebrates good food and allows people to access different recipes by cuisine, ingredients, course, or diet. 
3. Pinch of Yum. The blog shares food ideas and provides content regarding cooking. The blog is operated by Lindsay and provides cooking instructions that are easy to follow. 
4. Sprouted Kitchen. The blog provides daily inspiration and great recipes. 
5. Cooking classy. The food blog provides a collection of tested and approved recipes. The blog seeks to inspire home cooking and boost people’s confidence in the kitchen.

Food Magazines
1. Feast magazine. The magazine expands food conversations and often engages an audience of people who love food. 
2. Food and travel magazine. The magazine entails various elements required for a supreme escape. 
3. Edible communities. This magazine celebrates local food, community by community, and season by season. 
4. Food and nutrition. This magazine publishes information on food nutrition and dietetics. 
5. New food magazine. This magazine provides food content for the food and beverage industry. 
Food Influencers
1. Andrew Scrivani. On his Instagram account, Andrew shares photographs of the best meals that New York City offers. He also provides recipes on American and Italian cuisines. 
2. Julie’s Kitchen. Julie’s kitchen showcases seasonal foods and unique recipes. The Instagram account, operated by Julie explores the color theory and plant designs. 
3. Feed your soul. This Instagram account provides food content covering American and international cuisines. 
4. Spoon fork bacon. This account shares delicious original recipes and food photos.
5. Cannellevanile. The Instagrammer posts different food menus and invites people to experience various food escapades in different cities. 


Food television shows
1. Chef’s table. The food television show which airs on Netflix that has turned the kitchen into an art. The show incorporates various chefs from all the continents 
2. Chopped. The show challenges chefs to use everyday ingredients to make extraordinary three-course meals. 
3. Good eats. The television show explores a variety of ways in which food is prepared and the importance of food science.
4. The best thing I ever ate. The television shows feature various celebrity stars that show people their favorite foods. 
5. Food paradise. This show presents different varieties of foods. 
Part 2
	Food practices have often been a site of cultural formation, negotiation, and site. Mediated representations provide a lens through which people view the ever-changing cultural politics of food experiences. Eating has often been considered a social activity, therefore understanding food delineations and social context is essential. In the last couple of years, the world has experienced tremendous changes, both culturally and technologically. The growth of the internet and other technological advancements, mainly in technological devices, has integrated to create a world that we could not have imagined before. Digital media, however, is not a single thing but a sequence of technologies and tools that support user-generated content and conversations. This, therefore, enables cultural and social aspects of food practices to be shared and exchanged among people. Digital media is widely used; therefore, it is no surprise that most of the communication between some of its networks is food and nutrition-related. Studies indicate that the sharing of food content is common in these channels. Kirkwood (282) argues that food communication is a reflection of cultural and social values; therefore, these social aspects of people regarding food practices are essential aspects of their health and wellbeing. Digital media provides an opportunity to study food practices and their influences on the individual relationship with food.
	In part 1, I researched food culture in digital media through various digital media channels, including; food television shows, blogs, magazines, and influencers. This shows a connection that exists between digital media food culture. Food digital channels such as food blogs, televisions shows, influencers, and magazines in digital media networks are numerous. These channels provide food content, such as recipes, food recommendations, and dining experiences. The digital channels vary depending on the subject matter entirely based on the food practice are portrayed and presented (Lupton 79). People following the recipe provided in various digital channels often emphasize the indulgence and pleasure that is associated with eating. The food community that people belong to in various digital media platforms acts as a strong influence on one’s identity. 
	Digital media has changed the food culture and practice. Digital channels have provided the world with a new medium through which people interact. People posting what they are eating in various digital channels is considered normal. Digital evolution has allowed recommendations to play a significant role in food culture and practices while appreciating people’s eating decisions (Lupton 71). Digital media has made people concerned about what they are eating as there are many reviews and recommendations on these platforms. Digital media has become a way of life. Digital media has made it possible for a variety of food content to be shared on different platforms. Holmberg (6941) states that digital media has become a mechanism through which people learn about food and not just an avenue where people can only connect with friends. Some of the most liked pictures and videos on social media platforms are those of food, while they may not be an indication of people’s love for food. It shows that food has grown to be a significant element in digital media, especially on social media channels such as Instagram.
Part 3
	The media landscape has tremendously changed over the years and continues to change with online socializing and digital media evolutions. I would say I am at the epicenter of the food content revolution. I am a creator of the online food content, especially as I share almost every phase of my cooking journey. Through digital media platforms such as Instagram, YouTube, food blogs, and television shows, I decide what I want to make for breakfast, lunch, or even dinner and learn how to prepare them. The ubiquitous and growing prominence of food photographs on digital media provides a connection between people’s food practices and lifestyle trends. 
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